
 

 

City of Tukwila 
Allan Ekberg, Mayor 

 

INFORMATIONAL MEMORANDUM 

 
TO:   Community Development and Neighborhoods 
 
FROM:  Brandon Miles, Business Relations Manager 
 
CC:   Mayor Ekberg 
 
DATE:  September 16, 2019 
 
SUBJECT: Wayfinding and Gateway Signage for the City 
 
ISSUE 

Briefing on creation of a wayfinding and gateway signage plan for the City. 
 
BACKGROUND 

In 2017, the City completed its brand development, focused on how the City would 
promote itself to tourists, both day and night. As part of the brand development, the City 
completed an in-depth “Tukwila Brand Fieldwork Report.” This report was completed by 
a tourism expert who visited the City and experienced it as a tourist, providing input on 
the City’s strength and areas of improvement for attracting and retaining tourists. 
 
One of the categories under the Fieldwork Report was regarding “Navigation, 
Wayfinding, and Signage.” Under this section, the City was ranked as needing major 
improvement in areas regarding city gateway signs, vehicular direction, and pedestrian 
directional signage (see below). 
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